
Effective Email Marketing 
(creation and delivery) 

!

When done well, email marketing is 
the perfect low cost way to regularly 
communicate with customers and 
prospects. 

"#$%&!'($)*+!

!

,'-!(*!&-./!01#(2!3/-14!5'067!

*0$%0/!$#10!#$%!01#(2!#%%/0**8!!

,'0/0!%-!-.)!-3!-33(60!/0*9-$*0*!

#$%!/092(0*!%(/06)!)-4!:#70!*./0!

)'0!3/-1!01#(2!#%%/0**!(*!#!;#2(%!

-$08!!<-!#22!)'0!01#(2!2($7*!

=-/74!!5'067!)'01!#>#($?!!

!"

Marketing in a Minute 

Because it is so simple to send emails, and the cost of ownership is very low 

when compared with other marketing mediums, many companies see 

email as the perfect way to communicate with existing customers or 

generate new sales enquiries. 

However, you do need to proceed with some caution.  Take a step back to 

fully understand some key points - including user habits, technical 

restrictions and potential spam pitfalls.  The following will help you improve 

the quality and deliverability of your campaigns; ultimately you want your 

email to stand out in your recipient’s inbox, assuming of course that the 

person you are contacting has a defined or implied interest in your 

message. 
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Effective email marketing 
(and delivery) 

!
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It’s worth analysing 
what you know 
about your 
customers and 
prospects, so you 
can send a more 
relevant message. 
 
 

1. CONTENT – Invest time and effort in the content of your email and 

ensure supporting content is available for people to: click through 

to, download, or both.  You adopt a persuasive writing style to get 

the reaction you are looking for (and you need to decide what the 

desired reaction is).  All this, whilst being mindful of avoiding spam 

filter trigger words like FREE, SPECIAL, AMAZING, PROMISE, OFFER. 

 

2. AUDIENCE - Carefully select recipients for your email.  Much of this 

will depend on the content; is it a customer communication? Is it a 

prospecting email? Is it industry news? Who will the content appeal 

to?   

 

Once you know “who” you need to consider the quality of the 

data you will be using.  You may well have a CRM system that 

contains up to date customer contact details.   Ideally, you will be 

able to break this down and segment the data so the message is 

relevant to the recipient.  

 

If you are seeking new prospects to target, it’s likely you will want to 

acquire new data.  There are hundreds of data providers out there, 

many of whom specialize in the sale or rental of data that can be 

segmented in any number of ways. The key is to ensure you know 

WHO you are looking to target, be specific.  These companies sell 

by the name you want to make sure you are only paying for 

relevant data. 
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When creating email campaigns remember: 
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Email marketing can be used for a 
multitude of different campaigns.  
Create templates to standardize your 
communication. 

3. DELIVERY - This is an extremely important part of your e-marketing 

process.  Your killer headline, fantastic copy and incredible calls to 

action, are a total waste of time if your message doesn’t get 

delivered to the recipients in box.  Different companies have 

different policies in place for their email firewalls and ISPs will have 

policies on recognising emails as span and what they do to combat 

it.  The use of reputable email delivery software is crucial and guides 

you through the correct process to ensure you produce an email 

that will be seen. 

4. DESIGN - As with any piece of marketing collateral you want to 

convey your brand to the recipient, but you need to be aware that 

if a user hasn’t specifically turned images ‘on’ they will not see any 

images in your communication; not even your company logo.  Most 

reputable email software providers address this issue.  When 

designing your email consider what content is appearing “above 

the fold”, in email terms this is what information appears in the 

preview pane.  Try to ensure the top area of your message contains 

content that is valuable to the recipient and entices them to read 

on. 

Finally, remember you are dealing with multiple email clients and 

browsers so you need to ensure a design that adapts across multiple 

platforms. 

5. SAVE YOURSELF TIME - If you don’t have people ready to react to 

every inbound enquiry and follow up with people who download 

information or click through on a link – don’t waste your time on 

steps 1 – 4, if you don’t follow up, chances are the recipient will be 

contacted by someone that does. 

 

Hopefully you have found this marketing micro fact sheet useful! 

However, if you are still a little unsure, or if you’d just like some help, don’t 

hesitate to contact us.  Email info@bluedaisymarketing.co.uk.   

 

Do you need support? 


